
Communication and Outreach:  

Campaign Overview 



Overview of campaign 

• Printed materials use simplified language  

• Marketing support PR efforts and more closely 

connect consumers with assistance 

• We have engaged members of the DE Hispanic 

Commission to get feedback and insights on 

culturally-competent Spanish-language marketing 

and outreach 

 

 

 



Key Messages 

1. Key dates 

• Enrollment opens November 14, 2014 

• Enrollment deadline is February 15, 2015 

2. Law/tax penalty 

3. Affordability and value 

4. Essential Health Benefits 

5. Free, in-person assistance is available to help   

consumers enroll 

 

 

 

 



English Campaign:  

Communication Tactics 



Media Outlets 

• Billboards 

• Transit (DART bus sides, interior ads, and bus shelters) 

• Print ads 

• Radio 

• Video (TV and Internet) 

• Internet ads (computer and mobile device) 

• Collateral 

 

  

 



Billboard and Bus Side 
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Video (TV and Internet)  
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Spanish Campaign:  

Communication Tactics 



Media Tactics  

• Radio  

• Print ad 

• Collateral 

• Public Relations 

• Univision  

• Op-eds in local publications 

• Interviews on radio stations 
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Thank you! 


